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“That's when | knew there was something different about LinkedIn.”



Theroom
Is huge.

+1.3B members.
~100% of Fortune
500 companies.

news.linkedin.com/abo... ® REAL PAGE

+1.3B ~100% 144K+ 42K+




Viessages you
sentin 7 days?

0-110-10+

Then: your number in the chat.







What kind of LinkedIn user are you?

Lurker Pitch-Slapper  Humble-Bragger Ghost Rainmaker
Always watching. Sells on hello. “So humbled...” Empty profile. Be this one.
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| help [who]
Iresult] in
[time].
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YOUR PROFILE

IS A BILLBOARD.
WHO - RESULT - NUMBER.

YOU GET 4-8 SECONDS.

I .,ﬁ, - ™.




Be more
human.

LinkedIn messaging ® REAL DM (NAME HIDDEN)

Wesley Longueira [ « 4

Hey , Inoticed you voted in my recent poll
about Al use in our industry. Given your deep
expertise with CRM strategies and tech, I'm sure
you've got some unique insights. I'm doing some
research around CRM strategies, Al and lead

generation trends on LinkedIn. I've seen some
common mistakes and noticed a few new trends
that might interest you. What do you reckon is the
biggest challenge in leveraging Al for CRM
strategies?’

[—'i._-

Sounds interesting




linkedin.com/feed ® REAL POST

~ . Wesley Longueira [l - You
e Founding partner, MyGentic | Your expertise, portable across every AL Crea..

View my services
Been deep in LinkedIn outreach this week and curious where most people get
stuck. For me it used to be consistency, but once I built a system around it
everything changed. Where do you hit a wall?

he question
inds raised
ands.

What's the hardest part of LinkedIn outreach?

1e author can see how you vote. Learn more

Finding the right people
Messages that get replies

Staying consistent 1 POSt ito

Following up

12 votes * Poll closed

Message every
voter.

L& ~-d4 @ v 7




Everyone there alreacC




Find
Search your
hiche -

Events or
Groups.

2

Register

Attend or join.

See who's
there.

3

Connect

Invite. Mention
the event.

O

Message

Conversation,
hot a pitch.




linkedin.com/help/linkedin/answer/a549571 ® REAL PAGE |

m Help LinkedIn = How can we help?

Sign in

Saw you're going to

Find Events on LinkedIn

Last updated: 2 years ago

[event] too. Keen to
connhect?

If you want to attend Events on LinkedIn that will add value to your professional growth, there are many ways for you to find Events that may interest you.
Here are some:

Search for events on LinkedIn

Desktop Mobile

To search for an event on LinkedIn:

Enter your keyword(s) into the Search bar at the top of your LinkedIn homepage.

Note: You can enter a keyword for an idea or concept you're interested in (for example, "growth strategies") or the exact name of e ° o
an Event, if you already know it. u I e rS a n S C rI p S .

Click See all results at the end of the dropdown.

) ) )
Click the Events tab to filter only the events from the search results. All relevant events will be listed in the search results. I n S I d e I I l e n to r I n g
[ ]

Invite caps: 10 a day - 20 max - ~100 per 7 days.






Inside, we build every side.

Promise: clear problem, clear solution.
Profile: branding that proves it.

Prospecting: connections into conversations.



-

One brain powers every side.

Profile

Your
MyGentic
brain 4

Promise

It Knows your promise, your voice, your buyers.



Same message. Brain off, brain on.




Done
through you.

>  You

Brain: You: Yours:
thinks & drafts. approve & send. relationships &
judgment.




] Pickuplinelive
2 Post one clarity poll

3 Message every voter
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